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Course Objectives: ) akialcun
* To einablc the students to learn about the fundamental meaning and scope-:;);'t Oomive Eogtit 1o e
® To make the students understand about the impf)x?z}nce of good communi
conduct of their daily personal and business activities. 8
To apprise the students of the techniques and' st)tlcs, vocabulary anfi grammar lmoc:rn ong
involved in production of effective written English in the sphere of business communi i

Course Outcomes:

® Through an interactive mode of teaching-learning process, the _smdcnts W.Ol.lld be cnab.led to
speak and write in English in matters pertaining to personal, social and business interactions.
Students would stand the chance of getting engaged or employed in a relevant field of
professiorl by virtue of the knowledge gathered from this course.

(1 Credit)

. Nature of Communication, Process of Communication, Types of Communication (verbal and non-

‘ ffective Communication,
Self-Development and Communication.

Barriers to Communication — Linguistic, Psychological, Interpersonal, Culturei,

- Section II: Business Correspondence in English

Definition, Meaning and Importance of Businesg Correspondence.
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